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REVISED PRICING UPDATE 3/11 

Abbruscato, Camille; Alfieri, Frank; Anise, Roy; Anton, Mark; Beran, Dave; Berenson, 

Donna; Blumenson, Gail; Bonhomme, Jeanne; Burgess, Mark; Burrows, David; Chaump, 

Joe; Conrad, Nancy: DAlessandro, Giuseppe; de Castro, Jose; Dodd, Park; Ellis, Natalie; 

Enger, Chris; Fawcett, Gina; Fernandez, Pascal; Ferrin, Robert; Fuller, Stuart; Funess, 

Laurie; Galanti-Bennis, Geraldine; Garguilo, Thomas; Gawronski, Edward; Gee, Edward; 
Girgado, Yamile; Goldfarb, Arthur; Gordon, Mary; Grande, Mike; Greene, Julie; Hahn, _ 

Path; Halewski, Helen; Henriques, Peter; Himmei, David; Jannetta, Susan; Johnson, Craig; 
Larkins, Lateisha; Leger, Karl; Lembo, Lou; LeVan, Suzanne; Levy, Carolyn; Lewis, 

Arlene; Long, Henry; Lubrano, Leonard; Lund, Nancy; Mahan, Michael; McCarthy, Patricia; 
McEncroe, Katie; Medakkar, Satish; Mikulay, Robert; Minagawa, Sho; Moore, Darrell; 

Morgan, Jim; Murphy, Mike; Neidle, Bruce; Nelson, Jack; Nicholes, Nichelle; Nielsen 
Analytics; Nielsen Client Service; Paoli, Pete; Piccolino, Barb (MS); Piskor, Stephen; Potter, 
Deborah; Resman, Tess; Rush, Sonya; Ryder, Jill; Saloun, Tom; Salzman, Michelle; 

Schneidman, Eileen; Schroeder, Maty; Schuyler, Brian; Schwartz, Andrew; Shah, Biren; 

Sinha, Arun; Slone, Michael; Smith, Willie; Suter, Nonna; Tlieaman, Lisa; Weinstein, 

Barbara; Wexler, Larry; Winkler, Karen 

Ret Prcng Updt 3/11 

Please note the following corrections to the 3/11 weekly pricing update. A corrected report is 
enclosed. Thank you. 

Prices and Gaps 

• In C-stores, Lowest Discount's average pack price decreased -2d to $1.29, its lowest level 
YTD, as additional promotional support on Misty, GPC, Montclair, and Monarch reduced 
prices. Marlboro's pack price decreased -le to $1.92, causing the price gap to increase +10 
to 63d or 48.8%. 

Basic’s Price Disadvantage 

* Basic's price disadvantage with GPC remained unchanged at 56% of C-stores despite a 
+3 point increase in GPC's buy down support to 49% of stores. 

♦ Basic’s price disadvantage with Doral remained unchanged at 37% of C-stores as Doral's 
money-off promotional support remained stable at 41% of stores. 
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Source: https://www.industrydocuments.ucsf.edu/docs/smwj0004 



